


































































I	would	 like	 to	 thank	 Catherine	 Franche	 and	 the	 Ecsite	 team,	 for	 allowing	me	 the	































This	 report	 was	 developed	 within	 the	 scope	 of	 the	 Science	 Communication	
Masters	degree	of	 the	Faculty	of	Social	Sciences	and	Humanities	of	Universidade	Nova	
de	 Lisboa	 (FCSHUNL)	 and	 Instituto	 de	 Tecnologia	 Química	 e	 Biológica	 (ITQB),	 which	
encompassed	 an	 internship	 at	 Ecsite	 –	 European	 network	 of	 science	 centres	 and	
museums	 from	1	March	 to	23	 June	2017.	After	my	 first	year	of	 studies	 I	 found	myself	
very	eager	to	learn	hands-on	in	any	way	I	could,	to	use	my	own	skills	and	to	work	within	
a	 well-organized	 team	 towards	 developing	 projects	 that	 made	 use	 of	 what	 I’d	 been	
learning.	 I	 opted	 for	 Ecsite	 was	 made	 because	 I	 thought	 that	 any	 project	 being	
developed	 by	 an	 organization	 whose	 vision	 embraces	 the	 fostering	 of	 creativity	 and	
critical	 thinking,	while	making	 science	 accessible	 to	 the	 public,	would	 be	 relevant	 and	
fascinating	work.	
In	the	first	chapter	a	scientific	context	is	provided,	building	on	relevant	literature	
an	overview	of	 the	conceptual	underpinnings	 that	will	bring	 to	 light	 the	 themes	under	
discussion.	A	quick	 revision	of	 the	history	of	 science	 centres	and	museums	and	of	 key	
concepts	such	as	science	literacy	or	public	understanding	of	science	are	followed	by	an	
analysis	 of	 the	 role	 of	 European	 institutions	 and	 networks	 on	 the	 democratization	 of	
science.	In	the	second	chapter	the	Ecsite’s	communication	strategy	provides	the	context	
for	 an	 explanation	of	 the	work	 carried	out	 during	 the	 internship.	 Several	 projects	 and	
means	of	action,	such	as	social	media	presence	or	online	publications	were	inspected	in	
order	to	provide	an	insight	into	the	mission	and	vision	of	the	organisation.	
In	 the	 third	 chapter	 an	overview	of	 Ecsite’s	 role	 in	 the	 European	project	 Let	 it	
Grow	is	analysed,	with	a	particular	focus	on	a	survey	conducted	among	members	of	the	
network.	Moreover,	this	analysis	of	the	results	in	intended	at	providing	answers	into	the	
implementation	 of	 biodiversity	 related	 activities.	 Lastly,	 the	 report	 concludes	 with	 a	














































The	 first	 chapter	 explores	 a	 wide	 scope	 of	 themes,	 all	 within	 a	 theory	 of	





of	 science	 centres	 and	 museums;	 and	 in	 doing	 so	 provide	 to	 the	 reader	 with	 a	






institutions	where	people	might	 review	and	examine	 the	 incontrovertible	evidence	
of	 science.	 For	Delicado	 (2004)	 they	are	 also	 seen	as	privileged	places	 to	promote	




education	to	present	 themselves	as	experts	 in	 the	mediation	between	the	esoteric	
world	of	science	and	that	of	the	public”.	(Watson,	2007)		
	
By	 contrast	 science	 centres	 are	 more	 typically	 concerned	 with	 presenting	





sensorial	 and	 participatory	 method	 of	 exposing	 scientific	 topics.	 Therefore,	 when	
looking	 at	 both	 science	 centres	 and	 science	museums	as	 a	whole	 –	 for	 they	have,	




study	by	Watson,	Dodd	and	 Jones	 in	2007	 found	 that	60%	of	pupils	who	attended	
museums	 achieved	 higher	 marks	 while	 assessing	 work	 after	 a	 visit,	 compared	 to	
pieces	of	assessed	work	they	had	completed	prior	to	it.	Another	international	study	
conducted	by	Falk	(2014),	after	having	collected	data	from	17	centres	in	13	countries	





percent	 for	 attendance.	Growth	 seems	 to	 have	 continued	 and	 currently	more	 than	





to	 be	 adapting	 their	missions	 and	methods	 to	 changes	 in	 society	 and	within	 their	
own	identity.		
Discussion	in	science	museums	is	evolving	to	include	social	responsibility,	the	






The	 author	 also	 defended	 that	 an	 emerging	 set	 of	 seven	 attributes	 would	
largely	define	a	‘next	generation’	of	science	centres,	including	a	mission	centring	on	
integrated	 interpretations	 of	 science-technology	 -	 society	 issues.	 This	 would	 also	
consist	of:	a	dedication	to	providing	access	and	outreach	to	visitors	and	users	of	all	
ages,	 learning	 styles	 and	backgrounds;	 a	 unifying	 institutional	 theme	 that	 helps	 to	
create	 context	 and	 connections;	 adoption	 of	 multimedia	 to	 create	 engaging	
experiences;	 developing	 topical	 multidimensional	 experiences	 that	 will	 serve	 to	
make	 the	 science	 centre	 regarded	 as	 a	 worthwhile	 lifelong	 resources	 to	 many	
invested	 stakeholders;	 establishing	 partnerships	 with	 other	 like-minded	
organizations	 that	 make	 possible	 combining	 resources	 for	 greater	 impact;	 and	
serving	 as	 a	 neutral	 ground	 for	 airing	 of	 society's	 most	 vexing	 issues	 related	 to	
science	and	technology.		
	
Exhibits	 and	 live	 events	 at	 science	 and	 discovery	 centres	 that	 generated	
emotions	 have	 been	 shown	 to	 be	 highly	 memorable,	 and	 the	 term	 "affective	
learning"	coined	by	Roberts	(1993)	points	out	that	strong	emotions	have	the	power	
to	 change	 visitor's	 attitudes.	 Adelman,	 Falk	 and	 James	 (2000)	 concluded	 that	














Taking	these	facts	 into	account	 it	 is	easy	to	understand	why	 institutions	 like	
science	centres	and	museums,	which	already	have	a	place	of	trust	in	the	public,	have	




understanding,	 literacy,	 and	 culture	 by	 empowering	 the	 public	 to	 attain	 "...an	
interest	 in	 science,	 a	 confidence	 to	 talk	 about	 it,	 and	a	willingness	 to	engage	with	
science	wherever	and	whenever	it	crosses	their	paths”.	
INSPIRING	CRITICAL	THINKING	AND	ACTIVE	DEMOCRACY	
Given	 that	 science	 related	 topics	 are	 increasingly	 engrained	 in	 the	 life	 of	
average	 citizens	 authors	 believe	 that	 so	 should	 any	 action	 that	 could	 increase	 the	
scientific	literacy	of	the	general	public.		
Previously	 it	 had	 been	 considered	 that	 an	 uninformed	 public	 was	 very	
vulnerable	 to	 misleading	 ideas,	 according	 to	 Royal	 Society	 (1985).	 This	 shared	
outlook	enabled	scientifically	literate	individuals	to	"deal	sensibly	with	problems	that	
often	 involve	 evidence,	 quantitative	 considerations	 logical	 arguments,	 and	
uncertainty",	 not	 only	 with	 respect	 to	 decisions	 involving	 their	 own	 lives	 but	 also	
with	respect	to	issues	that	affect	societies	in	general.	(AAAS,	1989)	
Driver	 et	 all	 (1996)	 also	 argued	 that	 science	 communication	 goals	 are	
necessary	if	people	are	to	make	sense	of	and	manage	the	science	and	technological	
objects	 and	 processes	 they	 encounter	 (utilitarian	 argument);	 understand	 socio-
scientific	 issues	 and	 participate	 in	 the	 decision	making	 process	 (democratic	 view);	
appreciate	science	as	an	accomplishment	of	the	human	intellect	and	spirit	(cultural	
view);	 and	 embody	 moral	 commitments	 which	 are	 the	 general	 value	 (moral	
argument).		
Personal	 decisions,	 for	 example	 about	 diet,	 smoking,	 vaccination,	 or	 safety,	











the	 development	 of	 a	 critical,	 scientifically	 and	 technologically	 literal	 citizenry;	 one	
that	is	capable	of	understanding	many	aspects	of	these	fields,	is	empowered	to	make	
informed	and	responsible	decisions	and	to	act	upon	those	decisions.		
In	 general,	 STSE	 education	 places	 science	 in	 a	 larger	 social,	 cultural	 and	




between	 scientists	 and	 the	 public	 through	 dialogue-events	 about	 contemporary	
science	issues	(Davies	et	al	2007;	Lehr	et	al	2007).		
Bladine	and	Guichard	(2000)	argue	that	certain	societal	issues	are	giving	new	
grounds	 for	both	 science	 centres	and	 science	museums	 to	act	upon,	while	bringing	
light	to	responsibilities	in	several	matters.	
	In	 the	 last	 decade	 of	 the	 XX	 century,	 the	 worry	 for	 the	 protection	 of	 the	
environment	and	ecological	risks	has	greatly	increased,	providing	the	opportunity	for	
science	museums	to	incorporate	activities	regarding	nature	conservation	and	foment	
attention	and	public	dialogue.	 	This	 is	defended	 in	an	 in	depth	review	by	Professor	






crucial	 role	 that	 should	not	be	overviewed	and	would	 imply	 rethinking	 the	 sectors	
model	towards	public	concerns.	
On	the	particular	issue	of	climate	change	and	according	to	WIREs	2013:		
“Faced	 with	 the	 complex,	 dynamic	 challenges	 of	 climate	 change	 as	 an	
interlocking	 set	 of	 environmental,	 social,	 and	 political	 forces,	 museums	 and	
other	agents	of	change	need	to	be	able	to	adapt	rapidly	across	different	scales	




importance,	 such	 as	 climate	 change.	 The	 notion	 of	 deliberative	 democracy	 in	 the	
context	of	climate	change,	 in	particular,	presents	a	new	challenge	for	museums,	 in	
requiring	them	to	engage	with	content	beyond	that	strictly	marked	as	‘science’,	and	
as	 a	 space	with	 the	 potential	 to	 build	 citizen	 capacity	 and	 an	 engaged	 citizenry	 in	
collaborative	 decision-making	 around	 climate	 change.	 Beyond	 science,	 science	
centres	and	museums	are	challenged	to	address	the	interests	at	stake	and	the	power	
relations	of	climate	change	within	each	of	these	with	a	view	to	their	examination	and	
to	making	 decisions.	 (Cameron,	 2011,	 2012)	 also	 argued	 that	 sustained	 change	 in	




Science	 literacy	 is	 currently	 portrayed	 as	 an	 essential	 component	 of	 a	











literacy	 commonly	 implied	 an	 appreciation	 of	 the	 nature,	 aims,	 and	 general	
















to	make	 informed	decisions	about	 the	environment	and	 their	own	health	and	well-
being.			
The	 thought	 that	 a	 scientifically	 literate	 public	 is	 more	 apt	 to	 understand	
public	 policy	 discussions	 based	 on	 science,	 and	 consequently	 to	 support	 the	most	
rational	 policies	 that	 emerge	 from	 public	 discourse	 on	 the	 issue	 is	 also	 highly	
defended	 by	 Falk	 (2007).	 At	 an	 individual	 level,	 it	 has	 also	 been	 argued	 that	 the	
scientifically	literate,	‘‘science	citizen’’	(Irwin,	2001)	is	better	placed	to	play	an	active	
role	in	modern	society.		
Potentially,	 knowledge	 and	 understanding	 of	 scientific	 concepts,	 processes,	




information	 that	 they	 come	 across	 in	 their	 everyday	 lives,	 make	 better	 informed	





Related	 to	 public	 support	 for	 science	 is	 of	 course	 the	 public's	 right	 to	
influence	 the	 science	 policymaking	 processes.	 The	 report	 of	 the	 Royal	 Society	 of	
London	 on	 the	 Public	 Understanding	 of	 Science	 (1985)	 states	 that	 a	 scientifically	
literate	public	would	"...significantly	 improve	 the	quality	of	public	decision-making,	
not	because	the	'right'	decisions	would	then	be	made,	but	because	decisions	made	




culture"	 to	 describe	 a	 field	 known	 in	 the	UK	 as	 "public	 understanding	 of	 science",	
and	 in	 USA	 as	 "scientific	 literacy".	 The	 author	 agrees	 with	 Falk	 (2007)	 when	
defending	 that	 scientific	 culture	 is	 an	 integrated	 societal	 value	 system	 that	
appreciates	 and	 promotes	 science,	 per	 se,	 and	 widespread	 scientific	 literacy,	 as	
important	pursuits.		
From	 this	 perspective,	 public	 understanding	 of	 science	 is	 not	 some	
generalized	body	of	knowledge	and	skills	that	every	citizen	should	have	by	a	certain	












“Understanding	 is	 not	 a	 binary	 condition...but	 rather	 a	 developing	





involve	 evidence,	 quantitative	 considerations	 logical	 arguments,	 and	 uncertainty",	
not	only	with	respect	to	decisions	involving	their	own	lives	but	also	with	respect	to	
issues	that	affect	societies	in	general.	
More	 recently,	 in	 2010,	 Pearson	 argued	 that	 the	 development	 of	 a	
scientifically	literate	citizenry	is	tied	to	the	future	of	a	robust	democratic	society.		
They	 explicitly	 call	 for	 proficiency	 in	 reading	 and	 science	 literacy	 for	 all	 envision	 a	
populace	 capable	 of	 fully	 participating	 in	 the	workplace	 and	 civic	 demands	 of	 the	
21st	 century.	 The	 author	 also	 adds	 that	 the	 ability	 to	 make	 meaning	 of	 oral	 and	
written	 language	 representations	 is	 central	 for	 robust	 science	 knowledge	 and	 full	
participation	in	public	discourse	about	science.		
	 Related	 to	 scientific	 literacy	 is	 also	 the	 ongoing	 clarification	 for	
science	capital.	Archer	et	al	2015	suggests	that	science-related	resources	should	be	
legitimately	 considered	 as	 important	 contemporary	 forms	 of	 capital.	 This	 means	
science	 capital	 plays	 a	 role	 in	 the	 production	 of	 social	 relations	 of	
advantage/disadvantage,	 in	 scientific	 industries	 and,	 at	 an	 individual	 level	 it	would	
produce	relations	of	privilege	or	subordination	within	society.	Bourdieu	(1986)	had	
conceptualized	 science	 capital	 as	 the	 legitimate,	 valuable,	 and	 exchangeable	
resources	 in	 a	 society	 that	 can	 generate	 forms	 of	 social	 advantage	 within	
specificfields	 (e.g.,	 education)	 for	 those	 who	 possess	 it.	 This	 term	 allows	 for	 a	
broader	 view	 of	 people's	 relation	 with	 science,	 since	 it	 touches	 upon	 things	 like	





"Through	 the	 interaction	 of	 capital	 and	 habitus,	 families	may	 produce	 values,	




the	 language	of	 science	communication	and	 scientific	 governance	 (Hagendijk	et	al.	
2005).	Along	with	other	British	 reports	 from	the	 late	1990s	onwards,	 the	House	of	
Lords	Select	Committee	(2000)	presented	science’s	relationship	with	society	as	being	
under	 strain	 and	 called	 for	 a	 change	 in	 the	 culture	 of	 science	 communication	 and	
decision-making	 “so	 that	 it	 becomes	 normal	 to	 bring	 science	 and	 the	 public	 into	
dialogue	about	new	developments	at	an	early	stage”.		





science	 literacy	 was	 a	 clear	 and	 consistent	 outcome	 of	 the	 conference	
deliberations	 and	 that	 any	 future	 research	 agenda	 should	 consider	 ways	 to	
inform	 a	 wider	 variety	 of	 educators,	 bureaucrats,	 and	 politicians	 and	 to	
capitalize	on	high-profile	policies,	conferences,	and	assessments.”			
Archer	 (2015)	 defends	 that	 scientific	 industries	 are	 positioned	 as	 closely	
linked	 to	national	 economic	 competitiveness,	 and	 the	need	 to	widen	 and	 increase	
the	 level	 of	 science-qualified	 and	 scientifically	 literate	 individuals	 within	 society	 is	
routinely	 cited	 as	 a	 priority	 to	 meet	 the	 needs	 of	 the	 ‘‘knowledge	 economy’’,	
underlining	the	exchange	value	of	scientific	forms	of	cultural	capital.		
It	 is	 also	argued	 that	national	wealth	depends	on	competing	 successfully	 in	







developing	 countries.	 Only	 nations	 whose	 citizens	 possess	 an	 appropriate	 level	 of	
scientific	literacy	will	be	able	to	sustain	this	supply.	(OECD,	2006)	
	If	 citizens	are	 to	be	 involved	 in	decisions	about	 the	appropriate	use	of	 such	






scientific	 research,	 allocating	 a	 budget	 of	 nearly	 €7	 billion	 for	 research	 and	
innovation	in	2012	(Europa,	2011).		
Public	 engagement	 can	 be	 seen	 by	 institutions	 as	 an	 opportunity	 not	 to	
rethink	their	policies	and	practices,	but	to	gain	trust	for	a	predetermined	approach.	
Both	 Burgess	 and	 Guston	 offer	 an	 optimistic	 account	 of	 public	 engagement,	
suggesting	 that,	 if	 decision-makers	 are	 themselves	 enrolled	 in	 dialogue,	 and	 if	
connections	are	made	to	politics,	these	processes	can	not	only	succeed	in	their	own	
terms,	 but	 generate	 further	 conversations	 and	 capacities	 that	move	 us	 some	way	
towards	what	Guston	describes	as	“a	 revival	of	how	we	conceive	of	 science	 in	our	
politics”	(Silgoe,	2014).	This	author	also	strongly	argued	that	if	public	engagement	is	









formal	 politics	 and	 communities	 and	 in	 difficult	 debates	 around	policy	 through	 the	
facilitation	of	deliberations	involving	cross-sectoral	stakeholder	groups	together	with	
research.		
That	 is,	by	monitoring	policy	 in	a	generic	 form	at	a	distance	as	mechanisms	
for	detailing	multifarious	social	futures	against	various	disciplinary,	lay	expertise	and	
local	knowledge,	in	imagining	scenarios	as	potential	policy	positions,	and	ways	to	live	




on	 disciplining	 them—telling	 them	 to	 change	 their	 behaviour	 and	 become	 good	
ecological	citizens.		






view,	 based	 on	 the	 premise	 that	 if	 research	 and	 innovation	 have	 an	 impact	 on	
















Given	 the	 rationale	 presented	 so	 far,	 it	 is	 now	 reasonable	 to	 admit	 that	
museums	 and	 science	 centres	 hold	 a	 unique	 position	 in	 the	 media	 and	 political	
landscape	as	trusted	information	sources	and	are	emerging	as	key	players.		
The	 modes	 of	 engagement	 with	 audiences,	 visitors,	 and	 publics,	 allow	
museums	 to	 provide	 sensorial	 and	 affective	 experiences	 through	 the	 agency	 of	
objects	and	 immersive	environments,	which	 facilitate	an	active	 role,	on	 the	part	of	
audiences,	in	co	creating	narratives.		
What	 is	 required	 from	 the	museum	 sector	 is	 a	 consideration	 of	 how	 to	 be	
part	 of	 developing	 long-term	 processes	 of	 social	 change.	 In	 this	 regard,	museums	
and	science	centres	must	consider	the	opportunities	of	connecting	with	existing	local	
networks,	where	 the	museum	or	 science	 centre	 becomes	 part	 of	 a	 larger	 ecology	
(social	and	technological)	of	communication.	(Cameron	&	Nielsen,	2015)	
These	 institutions	 have	 the	 potential	 to	 be	 more	 influential	 in	 the	 political	
field,	 and	 in	 collective	action,	 helping	 to	 formulate	and	 influence	different	 types	of	
interventions.		
They	 can	 help	 to	 forge	 connections	 on	 generic	 policy	 options	 by	 critically	
reviewing	 the	 debates	 and	 options	 against	 the	 research	 and	 by	 examining	 their	
implications	 for	 various	 social	 futures	 scenarios	 through	 systems	 of	 peers,	 open	
review,	and	quality	assurance	processes.		
They	 can	 act	 as	 congregational	 spaces,	 bringing	 cross-sectoral	 stakeholder	
groups	 and	 audiences	 together	with	 the	 research,	 and	 by	 facilitating	 deliberations	
around	 the	 various	 options	 and	 testing	 these	 against	 various	 disciplinary,	 lay	










		 We	 may	 conclude	 that	 science	 and	 museums	 have	 great	 capacities	 and	
potential,	to	forge	links	between	different	communities,	to	increase	science	literacy	
or	deliver	positive	societal	impacts.	The	attainment	of	these	goals	is	connected	with	

























The	 purpose	 of	 this	 chapter	 is	 to	 delve	 into	 some	 of	 what	 is	 done	 by	 the	
Communications	 and	 Events	 department	 of	 a	 European	 network	 that	 includes	






Ecsite	 is	 the	 European	network	 for	 science	 centres	 and	museums.	 As	 an	
organisation	the	core	values	of	Ecsite	set	the	focus	on	“the	promotion	of	knowledge	
sharing	between	science	engagement	professionals”.		
The	 network’s	 main	 vision	 is	 to	 foster	 creativity	 and	 critical	 thinking	 in	
European	society,	emboldening	citizens	to	engage	with	science.		
Its	 mission	 is	 to	 inspire	 and	 empower	 science	 centres,	 museums	 and	 all	
organisations	that	communicate	science	to	the	public,	and	to	further	promote	their	
actions.		(Ecsite	website/Mission,	2017)		
Regarding	 science	 capital	 as	 an	 essential	 condition	 for	 a	 well-functioning	
democracy,	 Ecsite	 also	 advocates	 for	 the	 involvement	 of	 citizens	 in	 the	 research	
process.	 At	 the	 time	 of	 the	 production	 of	 this	 report	 the	 network	 counted	 363	
members,	more	than	62%	corresponding	to	science	centres/museums,	5%	to	natural	








	 After	 the	 creation	 of	 the	 Exploratorium	 in	 San	 Francisco	 in	 1969	 the	 science	
centre	 field	 expanded	 with	 a	 commitment	 to	 encouraging	 exhibit	 interaction	 and	
visitor	 participation.	 The	 founding	 of	 the	 ASTC	 (Association	 of	 Science-Technology	
Centers)	 in	 the	USA	 in	1973	was	 followed	by	an	evolution	 in	Europe	as	well,	 since	
European	 science	 centres	 drank	 from	 ASTC	 has	 a	 source	 of	 information	 and	
inspiration	to	create	their	own	network.		
	 Ecsite	 was	 founded	 in	 1989	 when	 there	 were	 but	 a	 few	 science	 centres	 in	
Europe	in	a	handful	of	countries.		




skills	 also	 propelled	 science	 centres	 as	 informal	 science	 learning	 environments,	
places	for	inspiration,	wondering	and	debate.			
	 Ecsite	 members	 believe	 it	 has	 the	 capability	 to	 turn	 a	 network	 of	
science	centres	into	a	network	of	forums	for	debate,	a	requirement	of	democracy	and	
an	excellent	tool	for	globalisation	when	correctly	carried	out.		














	 In	 the	updated	strategy	 for	 communications,	 from	2016	up	until	2020,	Ecsite	
focuses	on	five	top	priorities	to	implement	their	strategic	goals:	
	 1)	 The	 network	 wants	 to	 enable	 collaboration	 for	 members	 as	 a	 way	 to	
offer	 professionals	 new	 opportunities	 in	 the	 field.	 This	 should	 be	 achieved	 by	




2)	 A	 second	 related	 priority	 is	 to	maximize	 the	 impact	 and	 role	 of	 the	
networks	 members	 while	 reinforcing	 its	 own	 role	 by	 communicating	 and	
updating	developments	in	the	science	engagement	community.	By	encouraging	
collaborative	 opportunities	 Ecsite	 wants	 to	 raise	 the	 operational	 and	 strategic	
performance	of	members,	as	well	as	their	societal	relevance.	The	organisation	offers	
to	do	this	by	creating	opportunities	to	exchange	knowledge,	to	support	inspirational	
environments	 that	 provide	 experiential	 science	 learning	 and	 encourage	 initiatives	
that	connect	science	engagement	research	and	its	practice.		
	
During	my	 time	 at	 Ecsite	 I	 could	 witness	 first	 hand	 some	 of	 these	 aspects	
from	both	the	executive	point	of	view,	from	my	work	at	the	Brussels	office,	as	well	as	
the	community	point	of	view,	particularly	in	some	events	that	I	will	highlight	further	
in	 this	 report.	 I	 was	 able	 to	 critically	 engage	 in	 efforts	 to	 advance	 calls	 for	
international	 collaboration,	 be	 it	 by	 sharing	 opportunities	 in	 the	 website	 or	 even	
because	 the	workers	 actively	 share	 these	 opportunities	 in	 any	 social	 group	whose	
members	would	supposedly	be	interested.	Besides	that,	the	Communications	team,	
and	particularly,	 the	 team	of	Project	Managers	and	the	Director	seemed	to	always	
have	 a	 straight	 line	 of	 contact	 with	 different	 organisations,	 in	 order	 to	 boost	 the	
amount	and	quality	of	partnerships.	One	of	the	most	effective	tools	for	this	type	of	

























The	communications	 team,	which	was	 constituted	by	a	manager,	 an	officer	
and	another	intern	beside	myself,	prepared	thoroughly	for	the	annual	conference	by	
putting	 together	 a	 strategy	 for	 the	 conference	 days	 and	 prearranging	 months	 in	
advance.	We	drafted	dozens	of	Tweets	and	Facebook	and	LinkedIn	posts	 for	social	
engagement	 to	 go	 on	 during	 the	 conference.	 This	 allowed	 the	 team	 to	 remember	
specific	 events	 that	would	 always	 be	 important	 to	mention	 in	 social	media,	while	
leaving	space	for	creativity	and	spur	engagement.	At	 the	Business	Bistro,	a	specific	
space	 at	 the	 conference	 venue	 in	 which	 businesses	 can	 showcase	 their	 services,	





articles,	 Spokes	 Panorama.	 For	 the	 conference,	 and	 the	 Business	 Bistro	 area,	 the	
whole	 office	 decides	 on	 what	 to	 bring	 to	 the	 Ecsite	 booth	 to	 boost	 visibility	 and	
enjoyment.	In	2017	and	after	some	brainstorming	it	was	decided	that	a	photo	booth	
would	 be	 available	 as	 a	 fun	way	 to	 showcase	 some	 of	 the	 projects	 the	 executive	
office	was	currently	working	on.	This	way	people	who	usually	knew	Ecsite	only	as	a	
conference,	could	also	get	to	know	what	other	things	the	organisation	was	working	













were	created,	 that	allowed	someone	who	was	specifically	 interested	 in	events	at	a	
certain	room,	according	to	the	programme,	to	follow	what	was	going	on	there	with	
the	room	hashtag.		
According	 to	 twitter	 analytics	 post	 conference,	 the	 general	 hashtag	
#Ecsite2017,	referent	to	all	the	main	conference	events,	reached	3.8	million	users	and	
13	million	impressions,	which	was	40%	more	than	the	previous	year.		
This	 would	 not	 have	 been	 possible	 without	 continuous	 community	
management	 and	 engagement	 with	 the	 participants.	 A	 selection	 of	 photographs	
uploaded	 daily	 to	 the	 Ecsite	 Flickr	 account	 by	 the	 professional	 photographers	was	


















3)	 Another	 goal,	 to	 nurture	 existing	 members	 and	 to	 achieve	 broader	
memberships	 and	 participation,	 is	 demonstrated	 by	 committing	 to	 diversity	 and	
inclusiveness	 through	 Ecsite’s	 communication	 and	 governance.	 It’s	 met	 by	
developing	 a	 cohesive	 members’	 community	 and	 by	 maintaining	 efficient	
communication	 channels.	 Recognising	 and	 fostering	 outstanding	 achievements	 in	
the	 field	 and	 improving	 benefits	 in	 all	 membership	 categories	 the	 network	 also	
hopes	to	better	address	the	diverse	needs	and	expectations	of	members.	Nurturing	
members	 comes	 for	 instance	 by	 sharing	 specifically	 catered	 resources.	 The	 Ecsite	
website	has	a	specific	“Resources”	section	where	members	can	find	documents	and	
information	on	science	engagement	and	particular	activities.	During	my	stay	at	Ecsite	










Ecsite	 in	 general,	 and	 this	 goal	 in	 particular,	 also	 aim	 to	 recognize	 relevant	
achievements.	Since	2015	that	impactful	work	within	the	informal	science	education	
sector	 can	 receive	 a	 prestigious	 incentive	 to	 contribute	 to	 the	 development	 of	
excellence	 in	 science	 engagement.	 By	 creating	 and	 attributing	 the	 Mariano	 Gago	
Ecsite	 Awards	 the	 network	 propels	 members	 that	 have	 demonstrated	 innovation,	
creativity	 and	who	 are	 actively	making	 an	 influence	 that	 can	 serve	 as	 a	 source	 of	
inspiration.	 Mariano	 Gago	 awardees	 are	 given	 visibility	 during	 the	 Ecsite	 annual	
conference,	 as	 well	 as	 in	 a	 specific	 publication	 on	 Spokes	 that	 mentions	 and	
describes	their	work.	Previous	winners	have	been	awarded	for	projects	that	embody	
socially	 relevant	or	 visionary	 concepts,	 like	2017	winner	Dialogue	Social	 Enterprise	
from	Germany,	for	their	Dialogue	in	the	Dark	exhibition	concept.	Another	category	in	
2017,	 since	 categories	 change	 each	 year	 according	 to	 relevancy,	 also	 celebrated	










4)	 A	 fourth	 goal	 is	 to	 advocate	 for	 science	 engagement	 and	 influence	
policy	 by	 positioning	 Ecsite	 as	 the	 voice	 for	 a	 diverse	 science	 engagement	
community.	Ecsite	wants	to	be	an	advocate	for	the	sector	by	participating	in	policy	
making	 and	 collaborating	with	members,	 while	 also	 advocating	 nationally	 to	 raise	
impact	and	visibility	and	to	build	partnerships	with	organisations,	order	to	promote	
European	expertise	at	the	international	level.		
One	 of	 the	 ways	 to	 achieve	 this	 is	 by	 developing	 content	 driven	
communication	through	cross-platform	and	integrated	online	tools,	like	social	media	
content	 in	 the	 Ecsite	 accounts,	 which	 are	 catered	 to	 the	 members’	 needs	 and	
interests.	 Important	 events	 or	 relevant	 courses	 or	 job	 vacancies	 are	 shared	
constantly	 in	 the	 social	 media	 platforms	 of	 the	 network.	 In	 my	 work	 I	 was	
particularly	involved	in	the	@Ecsite	and	@Spokes	Twitter	accounts.	One	of	the	things	
most	effectively	posted	on	those	accounts	were	sharing	exceptional	days	or	events	











In	 the	 Ecsite	website	 there	 is	 also	 section	 for	 news,	 calls,	 and	 publications	











monthly	by	Ecsite.	 It	not	only	promotes	 the	 latest	news	but	also	goes	 further	with	
lengthy	 features	 and	 by	 showcasing	 good	 reads,	 publicizing	 events	 and	
opportunities.	A	diverse	editorial	committee	represents	several	branches	of	science	






















Finally	 the	 network	 aims	 to	 use	 resources	 to	 their	 fullest	 potential	 by	
expanding	and	managing	Ecsites’	financial	resources	in	a	sustainable	manner	to	
ensure	 longstanding	 leadership	 in	 the	 field,	 as	 well	 as	 building	 collaborative	
projects	and	new	income	sources.	The	efforts	to	do	this	will	present	themselves	by	
constantly	diversifying	financial	income	streams	and	reducing	dependence	in	funding	
while	 increasing	 capacities	 in	marketing	 and	 fundraising	 are	 some	 of	 the	 strategic	
goals	thought	to	expand	the	networks	capabilities.	
	 The	strength	of	such	an	organization	lies	 in	the	capability	to	manage	network	
projects	 in	 addition	 to	 providing	 traditional	 information	 and	 services	 to	members.	
Initiatives	from	the	Brussels	office	can	be	a	platform	for	project	exchanges	between	
members,	 with	 examples	 like	 the	 exhibition	 “Beyond	 the	 Lab”	 of	 the	 EU	 project	
Sparks.	 Ecsite	 is	also	an	 ideal	partner	 for	European	Union	 funded	projects	and	can	
achieve	 important	 improvements	 of	 networking	 activity	 by	 addressing	 relevant	
issues	and	inviting	global	experts	to	acknowledge	its	members.		
	
	 My	 experience	 at	 the	 Ecsite	 office	 allowed	 me	 a	 vision	 of	 an	 organisation	
mostly	 seen	 as	 a	 big	 conglomerate	 of	 professionals.	 The	 team	 who	 works	 at	 the	
Executive	office	 supports	an	open	dialogue	between	 the	people	who	directly	work	
together,	 and	even	 the	different	 “branches”	of	 the	office	 –	 administrative,	 project	
managers	 and	 communications.	 There	 is	 an	 ongoing	 effort	 to	 strive	 for	 comfort	
within	the	workplace	and	to	promote	a	stress	less	work	environment	and	even	active	
sustainability.	 The	 different	 backgrounds	 of	 the	workers	 are	 celebrated,	 as	 I	 even	
had	 the	 pleasure	 to	 try	 new	 foods	 that	 colleagues	 would	 bring	 from	 their	 home	
countries	or	travels,	to	share	with	everybody.	And	I	think	all	of	this	transpires	in	the	
voice	 of	 Ecsite	 and	 the	work	 performed	with	 the	 network	members:	 	 it	 promotes	










So	 far	 we	 have	 explored	 the	 history	 of	 the	 role	 of	 science	 centres	 and	
museums	in	society	as	well	as	what	is	strategically	done	by	Ecsite's	communications	
team.	 In	 this	 next	 chapter	 a	 specific	 example	 of	 an	 interaction	 with	members,	 in	
order	to	propel	Ecsite’s	involvement	with	key	European	actors,	will	be	presented.		At	
Ecsite	 thematic	 groups	 bring	 together	 professionals	 to	 exchange	 ideas	 and	 best	
practices	 on	 specific	 topics	 within	 the	 field.	 That’s	 the	 case	 of	 the	 Nature	 group,	
which	 brings	 together	 professionals	 and	 institutions	 who	 engage	 audiences	 with	
nature.	 Based	 on	 feedback	 from	 the	 Nature	 group,	 specific	 ongoing	 projects	 and	
upcoming	biodiversity	related	activities,	the	team	decided	to	launch	a	survey	where	
members	 would	 be	 asked	 to	 relay	 their	 plans	 for	 the	 upcoming	 International	
Biodiversity	Days	and	general	activities	that	had	been,	or	were,	being	implemented.	
This	 was	 also	 done	 specifically	 to	 map	 out	 possible	 collaborations	 with	 the	
Environment	 Directorate-General	 of	 the	 European	 Commission,	 who	 had	 shown	
interest	 in	 learning	 more	 about	 the	 types	 of	 activities	 being	 put	 together	 by	
European	 science	 centres	 and	 museums.	 I	 found	 it	 pertinent	 to	 discuss	 here	 the	




2017,	 a	 total	 of	 23	 answers	 were	 gathered	 with	 comprehensive	 remarks	 from	
science	 centres	and	museum	professionals	 about	actively	engaging	audiences	with	
environmental	topics.		 	
This	 survey	 was	 sent	 by	 email	 to	 373	 professionals	 in	 the	 Ecsite	 list	 and	






participation:	 that	 it	 might	 not	 have	 been	 a	 relevant	 subject	 to	 many	 of	 the	
members,	 a	 disconnection	 to	 the	 communications	 efforts,	 that	 they	 might	 have	
found	 themselves	 too	 busy	 to	 participate	 in	 this	 type	 of	 survey,	 or	 simply	 not	
interested.	 But	 given	 these	 numbers	 it’s	 important	 to	 note	 that	 the	 sample	 of	
answers	cannot	be	considered	as	fully	representative	of	the	European	engagement	




By	 focusing	 on	 urban	 threats	 to	 biodiversity	 Let	 it	 Grow	 aims	 to	 raise	
awareness	over	a	full	range	of	native	species	that	can	help	keep	ecosystems	healthy	
for	all	 forms	of	 life,	 including	human	life.	Locally,	 involved	institutions	can	focus	on	
citizen	 science	 oriented	 goals	 of	 the	 campaign	 to	 get	 citizens	 involved	 in	
























nine	 different	 countries:	 two	 entries	 from	 the	 UK,	 two	 from	 Belgium,	 two	 from	
Denmark,	three	from	Spain,	one	from	Norway,	one	from	Estonia,	two	from	Italy,	one	
from	Israel	and	nine	from	Portugal.		
In	 the	 survey	 results	 a	 total	 of	 99	 projects	 related	 to	 environmental	 topics	
were	 identified.	 Participants	 were	 able	 to	 fill	 in	 their	 answers	 and	 describe	 their	
running,	 or	 near	 future,	 activities	 and	 these	 were	 diverse	 and	 ranging	 from	
exhibitions	to	particular	events	and	learning	programmes,	as	well	as	citizen	science	
initiatives	or	online	projects.	Among	the	“others”	category,	actions	such	as	science	
shows	 or	 engagement	 campaigns	were	 also	mentioned.	 The	 answers	 showed	 that	
“exhibitions”	 are	 the	 most	 used	 type	 of	 activities	 to	 cover	 environmental	 issues.	
Besides	 that,	 “events”	 was	 almost	 equally	 as	 popular,	 followed	 by	 “learning	














half	 of	 all	 audiences.	 “Families”	 only	 comprised	 little	 more	 than	 a	 tenth	 of	 the	
audiences	targeted	and	“Adults”	were	more	times	regarded	as	target	audiences	than	













planning	 to	 run	 activities	 on	 “The	 importance	 of	 pollinators	 in	 particular”	 (27	
projects	out	of	99)	followed	by	“Ecosystem	services	in	general”	(25	out	of	99).	Many	
also	 cover	 the	 subject	 of	 “Waste	 in	 general”	 (20	 out	 of	 99),	 “Plastic	 for	 the	
environment	 in	general”	 (19	out	of	99)	and	“Invasive	alien	species”	 (18	out	of	99).	
“Water:	access	to	drinking	water	and	water	re-use”	and	“Marine	litter	in	particular”	
topics	both	had	14	projects	out	of	99.	Only	five	projects	focused	on	“Urban	waste	in	







































• The	 creation	 of	 a	 platform	 to	 facilitate	 networking	 and	 to	 share	 ideas	 and	
experiences;		
• New	 programmes	 dealing	 with	 urban	 nature	 or	 specific	 calls	 about	
sustainability;	
























 The	 sample	 of	 answers	 to	 that	 specific	 survey,	 although	 not	 fully	




science	 events	 still	 have	 room	 to	 grow,	 as	 well	 as	 online	 projects,	 as	 they	 only	
comprised	less	than	10%	of	activities	each.	This	is	relevant	also	when	looking	at	the	
target	 audiences	of	 such	activities	 since	 school	 groups	and	 the	general	publics	 are	
given	more	 attention	 than	 any	 other	 category,	with	 children	 and	 adults	 being	 the	
least	addressed.	Since	online	projects	and	citizen	science	are	very	much	targeted	to	
these	 particular	 audiences	 this	means	 that	 those	 activities	 and	 publics	 could	 grow	
together.	
	 In	terms	of	topics	some	of	the	ones	addressed	do	correspond	with	current	EU	
environment	 priority	 goals,	 27%	 of	 projects	 touching	 on	 the	 subject	 of	 the	
importance	of	pollinators	and	25%	on	ecosystem	services	in	general.	Given	that	this	
survey	 was	 sent	 out	 around	 the	 time	 for	 a	 peak	 of	 activities	 for	 the	 Let	 it	 Grow	
campaign	 and	 International	 Biodiversity	 Days	 it's	 easy	 to	 understand	 why	
organisations	might	 have	 chosen	 to	 give	weight	 to	 these	 topics	 and	 less	 to	 topics	
such	 as	 urban	 waste	 or	 noise	 and	 health.	 Still,	 urban	 waste	 and	 the	 problem	 of	
plastic	were	covered	by	20%	and	19%	of	initiatives,	opposing	invasive	alien	species,	a	









calls	 for	 sustainability,	 even	 for	 smaller	 institutions,	 follow	 only	 by	 a	 more	 active	
contact	with	science	centres	and	museums	as	institutions	that	can	serve	as	a	catalyst	
for	science	and	society	dialogs.	This	is	connected	with	the	creation	of	a	platform	to	
facilitate	 networking	 between	 organisations	 but	 also	 when	 asking	 for	 more	 joint	
actions	and	awareness	campaigns	involving	science	centres	and	museums.		
	 	 Given	 that	 Ecsite	 works	 specifically	 on	 connecting	 organisations	 and	
already	 offers	 a	website	 that	 has	 visibility	within	 science	 engagement	 community,	
there	is	certainly	room	to	serve	as	a	needed	platform	and	to	engage	in	dialogue	with	
higher	establishments.	 Science	 communication	professionals	 can	only	benefit	 from	
an	organisation	that	represents	their	qualms	and	intentions	to	the	highest	actors	and	
current	European	biodiversity	conservation	goals	will	need	organised	group	action	to	
be	met,	 so	a	European	network	 that	 acts	 as	 that	 source	of	dialogue	may	be	more	
relevant	then	ever.		
	
In	 general	 organised	 international	 cooperation	 can	 be	 tremendously	
beneficial	 for	 science	 engagement	 institutions.	 Collaboration	 can	 bring	 profitable	
opportunities	 occurring	 from	 networking	 and	 bonding	 between	 professionals.	
Besides	 that,	 sharing	 difficulties	 and	 thoughts	 on	 important	 issues,	 as	 well	 as	
information	 on	 state-of-the-art	 themes	 allows	 professionals	 that	 work	 within	 a	





In	 my	 almost	 four	 months	 at	 the	 Ecsite	 office	 I	 can	 say	 I	 surpassed	 my	
purpose	of	 learning	from	a	well	organised	office	environment	working	towards	the	








contacting,	even	 if	sometimes	 indirectly,	with	professionals	 from	so	many	different	
nationalities.	 I	mostly	appreciated	the	openness	 for	collaboration	within	 the	whole	
office	 but	 I	 noticed	 that	 also	 in	 the	 professionals	 at	 the	 Ecsite	 conference.	
Professionals	 from	 field	 seemed	 to	 share	 an	 open	 vibe	 of	 genuinely	 wanting	 to	
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20/11/2017 Get involved in the Let It Grow campaign! | Ecsite
http://www.ecsite.eu/activities-and-services/news-and-publications/get-involved-let-it-grow-campaign 4/6
Now in its second year, “Let It Grow” is a public engagement campaign organised by Ecsite together
with EAZA  (European Association of Zoos and Aquaria) and BGCI  (Botanical Gardens Conservation
International). The aim of the campaign is to raise awareness of local biodiversity  and to involve
local residents in its protection.
The three associations and their members are joining forces to really propel the way citizens think
about native species and help ecosystems grow into their healthiest ‘self’. Get on board and  join the
180+ organisations  already involved!
WHAT’S IN IT FOR ECSITE MEMBERS?
Social responsibility: do your bit for local biodiversity.  Whether you’re a science centre, a university
or a natural history museum, you can do your bit to tackle one the 21st century’s’ biggest challenges:
biodiversity preservation. Get your staff and audiences on board and help secure the future of Europe's
native species
Advocacy: help Ecsite demonstrate impact. Ecsite has recently started conversations with DG
Environment at the European Commission. We don’t know if and how this will result in opportunities
for members, but one thing is sure: wide participation in this biodiversity campaign and inspiring case
studies will help us position the network as a strong partner for policymakers.
Partnerships: start or strengthen local alliances.  Getting involved in the Let It Grow campaign can
be a way to connect with conservation and environment stakeholders in your area. Use this
opportunity to meet local EAZA and BGCI members, but also to build links with your local authority,
NGOs, citizen science groups...
WHAT?
Participation can be as simple as setting aside a space to let life thrive “spontaneously” and letting
passers-by know why.  
A whole spectrum of activities is possible: take audiences on a tour of your backyard, build insect
homes with them, or run your own biodiversity measurement event.  
It’s also absolutely  ne to give the “Let It Grow” label to a local biodiversity event, programme or
workshop you were already planning to run.  
In any case, don’t re-invent the wheel! Start by opening the campain handbook  that will give you an
excellent overview of opportunities and available resources. Sign up on the campaign website and
you’ll have access to shared resources (workshop plans, designs, graphic elements etc).
WHEN?
Let It Grow actions will be running throughout the year, with a peak around 22 May, which is
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6.6 Spokes	issues	and	newsletters	I	worked	on	
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